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Let me see what the main ideas in the document are. 

This document is a personal reflection by Joseph Mallon on his efforts to promote 'God’s 
Miracle Cross' through advertising on public transportation, particularly SEPTA in 
southeastern Pennsylvania, and eventually nationwide. Key points include: 

1. Background and Discovery 

• The author discovered 'God’s Miracle Cross' in 1981 and has worked 
independently for decades to advance its recognition and impact. 

2. Communications and Claims 

• Mallon communicated with the White House and federal authorities about 
his discovery and related claims, especially throughout 2025 and 2026. 

• He submitted an SF-95 form in October 2025 with seven claims, including 
one for national recognition and action regarding 'God’s Miracle Cross.' 

3. Financial Allocations and Advertising Plans 

• In September 2025, he allocated $1 million for SEPTA to advertise 'God’s 
Miracle Cross,' but the funds were not paid and no advertising occurred. 

• In response, he doubled the allocation to $2 million (adding another $1 
million for 2026) and later proposed $1 billion for national public 
transportation advertising. 

4. Legal Actions 

• After no response to the SF-95 form, Mallon filed a federal court case (26-cv-
02712) in 2026. 

• He experienced frustration with the legal process, including a change of 
judge and denial of motions, and felt his efforts were not properly recognized 
or rewarded. 

• Ongoing Efforts and Expectations 



• Mallon continues to pursue his claims and legal case, seeking both 
recognition and implementation of his advertising plans. 

• He emphasizes the need for fair treatment, progress, and eventual 
nationwide advertising of 'God’s Miracle Cross.' 

 


